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1leimn = Welcenne

A big hello and welcome to the Ticketsolve
Workshop 2022

T0Bam = ldeas & Ihspiration

7 Topics that will hopefully inspire some inspiration
around audience engagement and revenue
generation.

T2s30pm = LUunch

Drink, eat and network

PBB0pmm = Ticketsolve Tips

Some tips around things that you may not know
about Ticketsolve

Ticketsolve Workshop 2022

2350pNN = Open Q&A

Opportunity to ask questions or discuss any of the
topics that we've covered today

23EBpm = Ticketsolve Roece Map

What's coming down the tracks in the coming weeks
and months

Spm = Wrelp Up

Workshop wrap up and thank you all for attending
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4« ticketsolve

ldeas &
Inspirations

7 topics that will give you some ideas &
inspiration around audience engagement
and revenue generation

Ticketsolve Workshop 2022
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n facebook Pixel </>

Facebook
Pixels
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The Pixel
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A bit of code that sits on your website

There are a load of benefits to using the
Facebook pixel

e Free

Website Audiences
Remarketing
Lookalike audiences
Conversion tracking

Ticketsolve Workshop 2022
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function(f,b,e,v,n,t,s)
{7 (f.fbq) sn=f.fbg=function(){n.callMethod
n.callMethod.apply(n,arguments) n.queue.push(arguments)};
(' f. fbg)f. fbg-n;n.push-n;n.loaded- @;n.version-"2.8";
n.queue-[ ];t-b.createElement(e);t.async- 9;
t.src-v;s-b.getElementsByTagName(e)[@];
s.parentNode.insertBefore(t,s) }(window, document,’'script’,
‘https://connect.facebook.net/en US/fbevents.js');

fbq('init', '1467838850099621");
fbg( "track’, 'PageView');

T
‘I_l

>4 height="1" width="1" style="display:none”
src="https://www.facebook.com/tr?id=1467838650099621&cv=PageViewdinoscript=
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Weabsite Aucicnces

Anyone logged into their Facebook account
coming on to your website can be added to an
audience list in Facebook

Target customers who know who you are, they
are not cold customers

Using custom audiences can increase ROI by up
to 300%

Segment your website audiences e.g Comedy,
Film, Theatre

Ticketsolve Workshop 2022
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Remarketing

Target customers who have been on your
website already

WHAT IS RETARGETING?

-
"
& i -]
o
i

Amazon TV example, hey are you still interested
in this.....

25% of online viewers enjoy seeing retargeted
ads

VISITS YOUR SITE LEAVES SITE <=

The click-through rate (CTR) of a retargeted ad is ¢ ]
10x higher than the CTR of a typical display ad — YOUR

d YP play ad. g - — RETARGETING

| T — AD HERE
BECOMES GET CAPTIVATED LATER LOGS ON

: - BUYER

Website visitors who are retargeted are more e 1 b L TLDE %RT%E-?,ET

likely to convert by 43%

Ticketsolve Workshop 2022 A%



Lookalike Auciecncas
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Facebook knows so much about you

You can ask them for an audience that looks
exactly like your website audience

This opens up a huge list of customers who have
never been on your website and you can target
them with adverts

Using lookalike audiences increases the chances

of creating relevant ads, which as a result has a
positive effect on conversion rates

Ticketsolve Workshop 2022
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Conversion Tracking

Start pushing campaigns through Facebook ads

Customers click on your ads
They come onto your website
They end up buying their tickets

Ticketsolve then sends the purchase data back
into Facebook ads

Hey presto, you can now see your ROl on every
Facebook campaign

Irmegflip. com ‘

Ticketsolve Workshop 2022
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Brochures

Is it time for change? EE=e =
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BrOCNUreESs
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The main marketing lever at the disposal of
many venues up and down the country

The pandemic has had a huge impact on
audiences over the past 3 years

Is your database up to date?
Do you know if your brochure is effective in

selling tickets? (Ticketsolve customer
campaigns)

y

Ticketsolve Workshop 2022

Theatr Brycheainiog
& at 1 e

Our box office team are overjoved with our new brochures! Have you picked yours up vet?

[. Like

[J) Comment

& Share
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Mansfield Palace Theatre 2018
A/B Testing

Segment A - everyone who purchased in the last
year

Segment B - everyone who had purchased in the
last 3 years but not in the last year

19%

Overall
ROI

S2%

Segment A
ROI

Segment B
ROI
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ARoEher Optieon

Door drops

Much cheaper than postage

Targeting everyone within that postcode area
instead of just the address you have on your
database

According to figures published by the Direct
Marketing Association (DMA) 89% of customers
remember receiving a leaflet that dropped
through their door.

45% percent of people will keep a leaflet in the
house, in a drawer or where it can be seen such
as on a noticeboard in the kitchen.

Ticketsolve Workshop 2022
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Finel Your Hotgpots

Don't go leafleting everyone

Be specific and data led

Take a look at your customers data and try to
identify hotspots

Don't target postcode districts with only one or
two customers, try and find clusters of customers

Ticketsolve Workshop 2022
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HEW To Mecsure RO

Everyone knows what a QR code is how

Use Google URL Builder to create a campaign
specific URL

Add a specific postcode district QR code onto
each brochure as a cover letter of sticker

Once a customer scans that QR code, you can
measure it in GA

Create ROIl reports in Ticketsolve

|
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Automation,
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sSrnclll AUuterneion

Short on time and resources? ‘

Welcome ok

Why not let Ticketsolve and Mailchimp do some
of the heavy lifting for you o youc comaces ey

Theoy ségm ug 10 yous audionce Thery josn n @roup B Four o

— Filbdis = Fillais

Think of communications that you can easily

automate ey

° ] ° {E}I WL
Once you set it up once, that's it pe—
Send one email, send multiple emails or use . .
Mailchimp's hew customer journeys |2 o

G | Sesea _— ” Q |mT
Let's take a look at some examples o
'-—ﬂ. 'Cl R o0 W

y
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=mnail Sigmn Up

Say thank you to customers who sign up to your

emails. Celebrate it! ‘

A Thank You goes a long way

Possibly apply some segmentation (interests)

Use this email to welcome them to your
organisation and layout how you will
communicate with them:

Thank you for subscribing

You waill De the first to know about HTC news. helpful tps and contesis. Get updates
from HEC that are most important 1o you. Let us know what types of emails you
waalld ke 1o recene

Tell us wour birthday, and we will send you a special alfer on your big day!

ard e way %amt gou information abou

Update your profile

you way Like [rom fuve To Tuve. Bul dont me/, we
wont bombard| you!

Ernail *

Ticketsolve Workshop 2022 First Name
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Denction Thenk You

Customers who donate are special customers.
They want to help you

farnham maltfngs

thank you... for helping to secure
It's not good enough to send them a small thank the Maltings” future for the community

you using the Ticketsolve email

Send them 2 or 3 emails:

Straight after they donate:
Thank them for their donation and tell them how much it SCHACSE NG LA (NI =
medans to yYou Thank you for your recent donation to Farnham Maltings' Spring Forward campaign. 'We
are thrilled to have your support. Your generosity means we are able to continue to be
4 dqys dfter they donqte. the best version of ourselves and secure the Maltings future for our community.
@ Follow up with another thank you and give them an idea ke P (oY 0 0 i oy AN Jour EORSCLION YK e sk wigs by drting

boxoffice@farnhammaltings.com or giving us a call on 01252 745444,

around how you use that donation

If you are active on socfal media, do share your support for our campaign and help
spread the word with friends and family by using #MyMaltings. You can dawnload a

@ 2 Weeks qfter they donqte: simple little animation of our Yellow Warbler to share here.
Thank them once again and tell them that you can't wait
to see them soon

Updates on the campaign's progress will be posted on our news blog.

Thank you again for your generosity and confidence in our work.

Ticketsolve Workshop 2022
Gavin Stride, Director

Farmham Maltings
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Eirst TIMe CUSTemErs
You want to make a good impression

A simple email saying that you can't wait to see
them could turn a first time customer into a

re pedt boo ker Thank you for your purchasea from the Barn. We can see that this is going to ba your first
visit and we are really looking forward 1o welcoming you!

Thank You!

Give them some information about what you do, AR The W WX DM of M
. .. L. Aberdeenshire, the Barn plays a vital role
what is your mission and vision In enabiing rural audiences of all ages to

access high-quality arts activities and
creative learmning opportunities within this

Also give them some basic information about large geographic area.
how to get to the venue, give them some tips R
about what to do when they visit: diverse year-round programme of

periormances, screenings, exhibitions,
artists’ support programmas, talks,

Mﬂk @ 8‘%/\& %DM // aa I& Dé 0%/\ MMOM% f festivals, environmental learmning projects and a community-focused programme of
[ o 4 @ﬂf. %DMZ& LOV&' éﬂ workshops, events and children’s activities each year,

The Barn is a Scoitish charity and not-for-profil organisation and our mission is 0 work
collaboratively through the arts, connecting our community through creativity and

Ticketsolve Workshop 2022 friendship.
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Lapseec) CUSTOnErs

It's much easier and cheaper to try and get a ROCKPORT

MENS WOMENS ACCESSORIES | CLEARANCE Like Us n Walch Us & Forward-=

lapsed customer back than attracting new
audiences

Reach out to customers who haven't booked in a o5
Ils Been

year & b o
A While...

A lot has happened at Rockport.ccm

since you last visited.

Give them ol "ink to your lqteSt brOChure or We're continually adding new features, great
what's on so they can see for themselves what

they're missing

Tell them you miss them

offers, plus style and comfort with ADIPRENE
by adidas sport technology in every shoe.

COME SEE WHAT'S NEW!
| SEE THE LATEST |

— OURGIFT TOYOU! ———

ENJOY 15% OFF

— YOUR NEXT ONLINE ORDER —

Ticketsolve Workshop 2022

Use code WELCOMEBACK-
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semple 1

Hertford Theatre

First time customers email

1,062 email sent

Quick email to say hello

5.3% click through

88 customers

X
@ 48.4% open rate
T
R
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sSempPle 2

Watermans Arts Centre

Lapsed customers email

8,942 email sent

500 days after a customer didn't purchase

28.8% open rate

6.6% click through

1,850 customers
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Hi! Welcome to Ipswich Theatres.

What can we help with today?

Box Office
Automated FAQS

Ticketsolve Workshop 2022
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Do you get a lot of calls about trivial questions
in the box office?

Why don't you let the customers get answer for
themselves

You can even help them find the answer they are
looking for

Why don't you use a bot on the website?

Ipswich Theatres is a great example

Ticketsolve Workshop 2022

What time do tickets go on sale?
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Use Zendesk as your help centre

Collate all your FAQ's and add as articles into
your help centre

Set up the bot to answer questions
automatically and suggest related articles

Be as detailed in your answers as possible

Ticketsolve Workshop 2022

May 12, 3'56 PM

Toy Show Bot

Hi there. Ask me a question and I'll
try to help.

Some of these answers may help
with your questions?

How do | know if my purchase
was successful?

If you have successfully
purchased tickets you will
receive a confirmation email with
a link to download your tickets. If
you...

View article

Was this helpful?

How ¢
Gettin
thank:
transg
- ol
Llang |
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SKCIES

Ipswich Theatres

Since launching in June 2021

Over 47,000 views of articles on the online help
centre

Over 5,000 interactions with the online bot

Ticketsolve Workshop 2022
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Lapsed
Customers

Ticketsolve Workshop 2022
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COVID 19

Covid has had a huge impact on the world

Our industry in particular

Customer trends and habits have changed
Databases have become not so accurate

You need to try to entice lapsed customers back

They haven't disappeared, you need to remind

them that you are still there

Ticketsolve Workshop 2022
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EpcclceimeEndliceels

Why not send lapsed customers an email

dns
Segment your audience to everyone who has not %Zn

purchased a ticket since October 2019
KIDS & FAMILY

Send them a friendly email
Just remind them that you are still there
Create a We're Back Campaign

Segment further if you want i.e. Comedy events,
Theatre events CABARET

‘

A weekend of fantastic activities
for everyone!

watermans.org.uk ‘%

Ticketsolve Workshop 2022
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EpcclceimeEndliceels

Why not send a letter to important customers 1

Segment your audience to everyone who spend
over £300 before Covid, or visited at least 5
times before the pandemic

Tell them that they were a really good customer
and you miss them

Just remind them that you are still there

Segment further if you want i.e. Comedy events,
Theatre events

Ticketsolve Workshop 2022



Visualise
Your Data

Ticketsolve Workshop 2022
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TINE [DEEE]

Ticketsolve has a load of data in it

Slice and dice the data in anyway you want
All data in Ticketsolve is downloadable
Think about what you need to visualise

A great example is customer postcodes

<

Ticketsolve Workshop 2022
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Google Data Stuclios

Google Data Studios is a great tool

=" SEO Reporting Dashboard - by Windsor.ai L | & & - E
Accessible via the web B <£0 Report o+ | [, - | [ i~ | B B [ s
Free 16.8K 772.8K 20.3 2.1%

— . -
e Clicks Mg Position i

Simple and Intuitive

&0
Fo.1

. beft /
Can create effective Dashboards 4 \/ S / .
Apr Bl Api 17 FER ] Hpw 33 Apr 35 Mg 37 Wary 5 My 7 s -:5

@ DESKTOP W MODSRE

i

Ticketsolve Workshop 2022
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Postcode mapping is a brilliant
report to visualise

We've created a template

See where your customers are
coming from where your hotspots are

Add segmentation e.g cinema vs live

Ticketsolve Workshop 2022

4 ticketsolve
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Ireland
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Segrnent
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ENGLAND

Ry d Al ula

487

Tickets Revenus
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Denetieon Dashbooeare

Report on donations using a simple THE
donation dashboard —‘

EVERYMAN
Sorry, we can't show the data here
We're working with Everyman in Cork Record Count Liﬁe item total Drder total
to help build a better picture of their -
fundraising activity

El.lﬁﬁl'l'll.. First m.. Lﬂl‘lﬁﬂﬂ'ﬂ

82
@5
@0 :
[ B
® 50
L ¥ 5
@ 25
@5 S
825 7
i cihars
a8
&5
0
Product name Ling item ..  Record Count = L
Moke g Donotion an. LF
Tihe: EWaryrnan - Sha. 13
The Evaryrrsan - W M,

Easy to build and interactive

) (] 2] -r

GIFT DOMATION - G 1-100 /19972 3

ih Bl i P -

Ticketsolve Workshop 2022
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Whelt Are WelbneooKS

Basically it's an API

Automated messages (data) that will be Webhooks
sent from Ticketsolve when something ,

happens EVENT

We can send data from Ticketsolve to a mw o
catch URL A @ iy

Once that data has been caught, you do \

do whatever you want to with that data

You can connect Ticketsolve to any system Event Triggering Request with Payload Event Processing

that can consume the data via a catch URL

Ticketsolve Workshop 2022
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4

ZACRlE]

Zapier is the most popular automation

slatform inkR a & ) 0 [t ] @) 5" ¥ o @ ..... @ -
Zapier is a product that allows end users C f@ O 3 e Q @ v ’ .5

to integrate the web applications t e - = o j E I TP
As of 2022, it connects to more than 5,000 ® . [T B b [F] @

apps

No need to be a developer, you can 5 5
connect Ticketsolve to any of their B . & V| [&] 2] B @ L
asand "“'"_ i g™
&

integration partners with a few clicks

As little as £11 a month

Ticketsolve Workshop 2022
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Sinnple

¥¢ Everyman Donation Email | 28, X + e

Get d thCh hOOk URL % Ly & zapier.comiediiorMEBEE1454 /dralt1GBEE1454 /setup h o B ad El‘f? _ﬁ- * [ a -

i) SYvmn Dosefon et soveoraco | [N | ~
Oraft - koaded |

Add any filters you need | A

l--- Trigger ew
&5 1. Cai?:h Hook in Webhooks by Zapier | =
ConneCt to an qpp \ ~ Choose app & event 0 D‘El
S\, Webhooks by Zapier (IID | Change | @
Create your Zap & o =k -
o

Event [required)

Catch Hook E

~ Set up trigger Q

« Test trigger Q

Close
_+..
] Act

2. Only continue If...

Ticketsolve Workshop 2022
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SEmPLES

Connect Ticketsolve to Slack

— ) Q  Search Acme Inc @)

Acmelnc ~ @ #marketing-team % ®
Sara Parras =41 R»l

Team updates for marketing

Create a Box Office channel Allunreads [ Loanmon sz

Kudos to @Zoe for helping us launch our latest feature! The response has been amazing.

Threads i 7 [ t 4 - i
Mentions & reactions 54
H mem M Zoe Maxwell 11:56 AM # marke!
< 14
NOtIfy d I'I' e bers In the Chq nnel‘ evel y Dratts , Glad to hear it was a success! Here's the final presentation if anyone wants to see: =

time a VIP customer books owmere ) Lesomn i

Launch Announcement Promo feature! The respons
T KB g7 5

@ Projects

i Zoe Maxwell 12 54 0
# educational-resources W Glad to hear it wasa:

o r prasentation if anyon

learning-2020

Lawnch Ann
Ch: | Harry Boone 11:58 An T HE
o 1Annes ™ Excited to talk next steps on our call.
Every Time someone spends more than # announcements ————
M # competitive 3 Event starting in 15 minutes:
£500 1p one order marketing-team Harry Boone 1155 =

Team Status Meeting »
Today from 1:00 PM to 1:30 PM

Excived to talk next si

# quarterly-planning
Acme Team 1245 Pr

Lee Hao 1:24 P Event starting in 15

Team Status Meet|
Today fram: 1:00 P

ting-tean E Lee Hao 1:34 M
& You can find meeting

Direct messages
i You can find meeting notes here.

Sara Parras (yol

Ticketsolve Workshop 2022
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SEmPLES

Create a Marketing channel

— ) Q  Search Acme Inc

Acmelnc ~ @ #marketing-team % ®
2721 %1

Sara Parras Team updates for marketing

Notify all members in the channel when a Al oo

Kudos to @Zoe for helping us launch our latest feature! The response has been amazing.

show hits a certain amount of tickets sold i > & % W
Drafts e Zoe Maxwell 11:56 AM ¢ # marie

™ (lad to hear it was a success! Here's the final presentation if anyone wants to see:
Show more ﬂ Lisa Dawson 11:55 4

Kudas to (22 o0 tor he

Launch Announcement Promo feature! The respons
T KB g7 5

or

@ Projects

i Zoe Maxwell 12 54 0
# educational-resources W Glad to hear it wasa:

prasentation if anyon

A customer with a tag books a ticket

learning-2020

Lal.r_nch.ﬂnn
Harry Boone 11:58 An 7HE
Channels 5
™ Excited to talk next steps on our call.
T announcemeants
1 Acme Team APP 17:45FM

i# competitive . Event starting in 15 minutes:

marketing-team Hirry Bocne 11584

Team Status Meeting »
Today from 1:00 PM to 1:30 PM

Excited to talk next s

¢ quarterly-planning
Acme Team 12:45 Pr

Lee Hao 1:24 P Event starting in 15

Team Status Meet|
Today fram: 1:00 P

Direct messages
i You can find meeting notes here.

Sara Parras (yol

Lisa Dawson IMessaze #mark re-t e E Lee Hao 124 PM _
| ou can find meeting

Matt Brewe

Ticketsolve Workshop 2022
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SEmPLES

Connect Ticketsolve to Mailchimp

If you run multiple venues

Set up an automation to tag all first time
customers who book for a certain venue

Off the back of that, send them an
automation from Mailchimp to say
welcome

Ticketsolve Workshop 2022




SEmPLES
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Connect Ticketsolve to SMS Platforms
If a customers opts in for SMS
Send their details into the SMS platform

Use that data to send SMS messages to
your customers

Ticketsolve Workshop 2022

O

To our awesome VIP text
customers, our new fall menu
is here! Stop in this week and
show this text for 20% any of
our new pasta dishes. Can't
wait to see you!

QSIickText

To our awesome VIP text
customers, our new fall menu
is here! Stop in this week and
show this text for 20% any of
our new pasta dishes. Can't
wait to see you!
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SEmPLES

Connect Ticketsolve to a CRM { tiCkEtSO'Ve

Nevill Holt Opera case study

3
They connected Ticketsolve with Salesforce Zd p'lel"

Salesforce is their main source of truth

salesforce

All customer and purchase information is
sent over

Ticketsolve Workshop 2022
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7

4 ticketsolve

Workshops

Lunch

Ticketsolve Workshop 2022
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4 ticketsolve

Tips &
Tricks

Some tips around things that you may
not know about Ticketsolve

Ticketsolve Workshop 2022
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Wihelt We'lll Covearr

Customer Campaigns Extras

Customer Email Lists Scanning

Event Templates Scissors feature for carts
E-Tickets

Event Attributes
Required tickets types

Minimum tickets

Ticketsolve Workshop 2022
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4« ticketsolve

Has anyone got any questions?

Ticketsolve Workshop 2022
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Ticketsolve
Roadmap

A sneak peak of new developments that
are coming down the tracks in the
coming weeks and months

Ticketsolve Workshop 2022
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2[F/A

Two factor authentication

. .
Added security for User logins

: 1. Download and open the authentication app of your choice on your .4!;.'"'1,;5. '?;:.ﬁ'_;i-": QE]
Use q pps SUCh GS Goog l'e AUthentIthor to mobile device (recommended: Google Authenticator) *%&éﬁ%&; _
login to Ticketsolve 2. Scan the QR code provided on the right. Otherwise, enter the ol et p e

following code manually in the application.

Simpl_e to use qnd Set up LPNLTBOASFWTEGHGSGLEDSRE3RVMR373

Can be set for every User or individual

Users “ .

Googls Instevansonticketsohe.com)

536722 1

slack (Sleck (Ticketsobmelnstevensondticketsah.
Lara (AEldsansonineats sl com)

872 306

Mok TR ket iahvnPua] Ladminambaichimp. oom

Tickaisohre (nickdticketsohe.com)

: Q67 792
Ticketsolve Workshop 2022




- C A Notsecure | footicketsolvedev.com:3000/admin/settings/154

E ¥ SETTINGS b GENERAL SETTINGS b 2FA ENABLED
Settings Setting
2fa
233 listings Hide ids 2fa enabled
[security] 2fa enab... off -

0 Setting saved successfully.
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We're integrating with crowdEnage

Power audience messaging, mobile
ticketing and seamless food and drinks

ordering

2 hours before an event, send message to
all customers who are attending

Their tickets will be included as well as the
ability to pre-order drinks etc..

Ticketsolve Workshop 2022

10:30
4 DAFEEIges
i mst-::-mh-:-stnam-e.cmu-.-:ﬂenga-ge.::-ﬂm

Qrdiet

Pre-show

Mo Discoand apphad

EEGIEUG I Geerand Cider  Wines  Spinits

Merchandise
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10:30 | ' 10:30

4 Massagas o s 5agas

& app.crowdengage.com | & customhostname.crowdengage.com

ol

crawdEngage =E 2 (7]

Tickels ) Map FAQS
members on the door - no nead to queue for

Nick, here are your tickets for ticket collection!
Ticketsolve Demo today at 3pm:

- 3
Y =i 7 "y
| L LR |.II:'|!"I'.! I-II-::I

MEFtalllsYvedaledyNL

You can also precrder your drinks
and skip the queue at the bar! Click

Pre-show

the link above for details,

Moembers Discount appliad

Beer and Cider Wines Spirits

Merchandise

Show Poster

Programme
Etalls Pie Apple
AA20 — :
1] View Basket and Checkout  £4.68

Please enter via Door 2
At it

Powarad by crowdEngage




Welbhooks
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Ability to manage webhooks yourselves

Ability to send data from orders over to
Zapier and other platforms

We've added much richer data into the
webhook i.e Checkin codes,

Ticketsolve Workshop 2022
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Accessioility

Ticketsolve will be one of the most
accessible ticketing platforms in the
industry

& Lmeries il e e

famham maltings

Our front end will be AA standard

= mzpar

Visually impaired customers will be guided
through the booking journey making it donate
easy for them to book their tickets 2 hae s e e

i 4
a gift, evary donation no matter how large or T ST Kl
small mokes a difference ; i [
' £15.00 £25,00
500 EI0G.00

Foa smam

four donatiors go 1o sepparling our dhariioble wark which enzures that we
deliver our wide public progromme ond ensure aur sofehy tor filure geremations. I

vou would like fo support o specitic alement of our waek, for akample wish young

Ticketsolve Workshop 2022
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Booking Protect (per ticket)
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LD
Darren Package Product

0L
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INGIresse
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In Beta testing

We've had a few setbacks due to the
pandemic

We're nearly there and Ingresso is in
testing with some of our customers now

Tests are going well and we hope to roll
out to everyone over the coming months

Sell from reserved seating plans coming
soon

Ticketsolve Workshop 2022
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Print Single Tickets

Released a few weeks ago

® Unavailable @ Selected @ Incart Ticket Prices
DOWNSTAIRS STALLS e e Tiered Stalls

Ability to print a single ticket from an order o <
. - 1T @ Single £27.50 £27.50
easily s | B

RN, el Tables
. . . ‘.'_'.'-_'.-:.-'1‘,'-','-" @ Table Single £29.50 £29.50
Go into the seating plan, pick the seat you O s oi,  CmmamEtle ® Full Table (10) £260 £280.00
want, click print T I i T i .
L e 2 1x The Scouse Sleeping Be... £40.00

s A ey Te¥ T LRl x The Scouse Sleeping Be... .
ECISY as that.. 5 E. si: : E H 3 I -:E: fuesday, 25 Jan 2022, 8:00 PM

%‘%ﬁ“.‘& ZESIDICEIIN I, é:.:?,p * Price breakdown

DesCH FLOOR TARLL:

AICE W] o oo v B i g a0 i ol v i e b sem W e e 1. X T'I.'I.'ﬂ- EE-H'[EI' cﬂUChES -3 T {HIJ EBE .ﬂﬁ
m Stalls Two Seater Couches: F17 - F18
1 % Booking Charge £4.00
RCT Levy - The Scouse Sleeping
Beauty

Subtotal £40.00

[T remove all

Ticketsolve Workshop 2022
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AUTONRETEE RERPOIES

Automated reports is having an overhaul

rrrrrr

All sales reports will be able to be sent to -
users at the frequency of their choice =

Accmantg - Daily Paymonss Rocanciliation {7) Description

Sarbe=cr repeart fosrmmad

"Imporisk™
[Em e, L O T CHRETTIE

Ability to save reports for quicker reporting ,

fpers Semmary - Tacbeis and saboe

2.0 ability to add external email addresses
to report subscriptions

&5 Evorns Dwiad

Enclgely Cirdar fppa brem chapiay

Let's take a look....

51

Enclucis Agan| Dircar typa
Layeut

B inclede Faymes by Show Summay

ol £l Anendince Mosed By Cusiemed

Ticketsolve Workshop 2022
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HOME » REPORTS ¢ SALES REPORTS ¢ ACCOUNTS - DAILY PAYMENTS RECOMNCILIATION

Sales reports
Filter sales reports

48 listings

Accounts - Daily Payments Reconciliation
Accounts - Daily Sales Reconciliation
Accounts - Detail

Accounts - Detail by event and ticket price
Accounts - Summary

Active Benefits Usage

Agent Summary - Tickets and Value

All Events Detail

All Movements - Tickets and Value
Allocation Summary

Amounts Due by Event

Amounts due by Order

Award List

Benefit Sales Detail

Cashflow by week

Checkin log

Discounted Sales

Donations Gift Aid List

Event Attendance Missed By Customer

Event Extras

Generate

Accounts - Daily Payments Reconciliation

Select report format

CsV PDF

XLS

From To

13 Jun 2022 13 Jun 2022

Location

All locations

Order Type

All Order Types

Allocation level {lower or equal ta)

All allocations

Exclude Order type from display

Usar

Exclude Agent Order type
Layout

8 Include Payment by Show Summary

cancel ch BNges

dk

ik

ik

(%) Description

Gives a summary and full breakdown of all
payments made on a specific day or
betwesan 2 spacific dates. Can also give
further breakdown by aflocation type,
locations and order types.

**Important™*: The ‘arder type’ filter is
applied to the sales (line items), mot on the

paymants.

Maximum date range for repoart is 2 months,

SAVE AS.. GENERATE L%



Save report as...

Mew Saved Report name

Year to date

13 Jun 2022
To 13 Jun 2022
Location All locations
Order type All Order Types

Allocation level All allocations

Exclude Order type from display No

Exclude Agent Order type All users

User No




HOME ¢ REPORTS # SALES REPORTS ¢ ACCOUNTS - DAILY PAYMENTS RECONCILIATION

Sales reports
Filter sales reports
48 listings
Accounts - Daily Payments Reconciliation
Accounts - Daily Sales Reconciliation
Accounts - Detail
Accounts - Detail by event and ticket price
Accounts - Summary
Active Benefits Usage
Agent Summary - Tickets and Value
All Events Detail
All Movemnents - Tickets and Value
Allocation Summary
Amounts Due by Event
Amounts due by Order
Award List
Benefit Sales Detail
Cashflow by week
Checkin log
Discounted Sales
Donations Gift Aid List
Event Attendance Missed By Customer

Event Extras

Saved Reports

Dizplaying 1 - 8 of B results

REPORT NAME

Year to date
4 subscribars

Last month
Mo subscribers

Year to date

4 subscribers

Last maonth

Mo subscribers

Year to date

4 subscripars

Last manth

Mo subscribers

Year to date

i subscribears

Last month
Mo subscribers

CREATED BY

srubbathan

sferran

srubbathan

sferran

srubbathan

sferran

srubbathan

sferran

LAST UPDATE

2 days ago

30 mins ago

2 days ago

30 mins ago

2 days ago

30 mins ago

2 days ago

30 mins ago

Lrl=]x]

Lrl=]1-]

[=1=]

{rl=]n]

(=1 k)

Lrl=1r]

o




Subscriptions Active

This saved report has 4 active subscriptions.
Are you sure you want to delete it?




HOME * REFORTS # SALES REPORTS ¢ ACCOUNTS - DAILY PAYMENTS RECOMNCILIATION

Sales reports
Filter sales reports

48 listings

Accounts - Daily Payments Reconciliation

Accounts - Daily Sales Reconciliation

Accounts - Detail

Accounts - Detail by event and ticket price

Accounts - Summary

Active Benefits Usage

Agent Summary - Tickets and Value
All Events Detail

All Movernents - Tickets and Value
Allocation Summary

Amounts Due by Event

Amounts due by Order

Award List

Benefit Sales Detail

Cashflow by week

Checkin log

Discounted Sales

Donations Gift Aid List

Event Attendance Missed By Customer

Event Extras

0 items selected

USER

srubbathan

srubbathan

srubbathan

srubbathan

srubbathan

srubbathan

srubbathan

srubbathan

srubbathan

srubbathan

srubbathan

srubbathan

Displaying 1 - 20 of 50 results

Subscriptions

4F

REPORT NAME

Year to cate

Current manth

Year to date

Current month

Year to date

Current month

Year to date

Current month

Year to date

Current month

Year to date

Current month

Active and Inactive

SCHEDULE

Every Monday

Every Monday

Every Monday

Every Monday

Every Monday

Every Monday

Every Monday

Every Monday

Every Monday

Every Monday

Every Monday

Every Monday

-
-

Show Expired

ACTIVE

Yes

Yes

Mo

Yes

Mo

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Y
-

FILTER

L ele]

[el=ln}

el

000

faln Do

{elele]

{efeln]

el

L

]

[=Lala]

ADD NEW SUBSCRIPTION

7




Add New Subscription

Report

Accounts - Daily Payments R...

Schedule

Active Subscription




Edit Subscription

User

srubbathan

Report Saved Report

Accounts - Daily Payments R... Year to date

Schedule End Date

Every Monday 3M2j2022

Active Subscription
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That's a wrap
Thank you
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